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FOR IMMEDIATE RELEASE 

TTS adds Travelport Rich Content and Branding to Travelport 
Mobile Agent & TTS Web Agent 
 
Travel agents can now access the same unrivalled content and functionality as Travelport 

Smartpoint, on the go with Travelport Mobile Agent and at home with TTS Web Agent.   

 

LISBON, Portugal - May 25, 2015. TTS, Travel Technology and Solutions, a leading global 

player in the development of innovative solutions for the travel and tourism industry, has 

now incorporated Travelport’s industry leading merchandising solution, Travelport Rich 

Content and Branding into Travelport Mobile Agent and TTS Web Agent.  

 

 

 

 

 

 

 

TTS Web Agent and Travelport Mobile Agent with Travelport Rich Content and Branding 

 

The technology gives travel agents the ability to access the full offering of over 100 

participating airlines, via graphically rich images and descriptions on the go, using a mobile 

device with Travelport Mobile Agent and at home on laptops or desktops with TTS Web 

Agent. It means that travel agents can now access the same content and enjoy the same 

experience they would at the office with Travelport Smartpoint. This includes access, for 

example, to all available branded fares and ancillaries, making it easy for them to quickly 

compare the full value of an airline’s offering.  

Having the flexibility to access this content and functionality remotely, means travel agents 

can offer their customers the most comprehensive service possible, allowing them to sell 

more effectively and grow revenues. 

 

 

 

 

http://travelportmobileagent.tts.com/
http://webagent.tts.com/
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Jason Clarke, Managing Director - Agency Commerce at Travelport commented: “TTS and 

Travelport are working closely to change the way travel agencies search, sell and book 

airline content for their customers. By adding Rich Content and Branding to Travelport 

Mobile Agent and TTS Web Agent, we can offer a more comprehensive and graphical display 

of the airline’s overall offering, allowing agents to better communicate the benefits of each 

option to their customers and allowing them to sell more effectively even when out of the 

office.”  

TTS is the first 3rd party Travelport developer to include this new technology in its solutions. 

Susana Gonçalves, Product Manager at TTS explains: “As a technology company, we are 

highly focused in innovation and follow the latest news and trends. This allows us to keep 

improving our solutions and provide our clients with tools that truly fit their needs, help 

them to increase productivity and provide a great service to their customers. So when 

Travelport announced Rich Content and Branding, we immediately knew that we had to 

have this technology in our solutions.”  

For more information, visit tts.com or send an email to sales@tts.com. 

 

 

About TTS – Travel Technology & Solutions (www.tts.com)  

TTS is a global leading player in the development of innovative solutions for the travel and 

tourism industry. Operating in more than 70 countries in 5 continents, managed through 3 

offices – Miami, Lisbon, Barcelona - TTS develops technology solutions for travel agents, 

consolidators, airlines and corporations. TTS is also a Travelport Partner, belonging to the 

Travelport Developer Network. 

 

About Travelport (www.travelport.com)  

Travelport is a Travel Commerce Platform providing distribution, technology, payment and 

other solutions for the $8 trillion global travel and tourism industry.  With a presence in over 

170 countries, over 3,400 employees and 2014 net revenue of $2.1 billion, Travelport is 

comprised of: 

 A Travel Commerce Platform through which it facilitates travel commerce by 

connecting the world's leading travel providers with online and offline travel buyers 

in a proprietary business to business ("B2B") travel marketplace.  In addition, 

Travelport has leveraged its domain expertise in the travel industry to design a 

pioneering B2B payment solution that addresses the needs of travel intermediaries 

to efficiently and securely settle travel transactions.  

 Technology Services through which it provides critical IT services to airlines, such as 

shopping, ticketing, departure control and other solutions, enabling them to focus 

on their core business competencies and reduce costs. 

http://www.tts.com/
mailto:sales@tts.com
http://www.tts.com/
http://www.travelport.com/
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Travelport is headquartered in Langley, UK.  The Company is listed on the New York Stock 

Exchange and trades under the symbol "TVPT". 

 

### 
 

For media inquiries, please contact: 

TTS 
Tânia Santos - tania.santos@tts.com or +351 910 370 402 
 

Travelport 

Mark Hamilton - mark.hamilton@travelport.com or +44 (0)1753 288342 
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